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“Sleepy Adelaide
winters are a thing
of the past.”

Oliver Brown

Co-Founder and CEO of The
Big Easy Group and Adelaide
Economic Development Agency
Board Member

Image: Light Cycles by Moment Factory,
IMuminate Adelaide 2022; photo: Tyr Liang
& Xplorer Studio.
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_‘h‘ IMuminate Adelaide is Australia’s late st major winter event.

e

| | Now in its second year, llluminate Adelaide shines a light
" | on South Australia throughout July with a celebration of
art, light, music and technology, includi gram of

free and ticketed events for all ages.

|
!
|
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After a COVID-interrupted inaugural event in 2021, llluminate
Adelaide returned bigger, brighter and bolderin 2022 -
embraced by local, national and international audiences and
enjoying sold-out events and extended seasons to keep up
with audience demand.

Welcoming people from all backgrounds and cultures,
IMluminate Adelaide not only captured the imagination of
attendees, but saw total spend in the city reach the strongest
July on record, with spending levels between 6pm - 6am
higher in July than during Adelaide's summer festival season
of the same year.*

*Stats provided by Adelaide Economic Development Agency
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Image: Frankie The Creative.
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the 2022 IMluminate Adelaide program of over

More than 1.2 million atten!ia ces , '
400 local, interstate, and international artists.

“South Australia has a reputation for putting on world-class
arts and cultural events, and this year’s Illuminate Adelaide
has further cemented our state’s standing. The number of
visitors who descended on the city for llluminate Adelaide

has been incredible, helping reinvigorate the CBD and provide
an economic boost to hotels, restaurants, cafes and bars
across the city.”

Susan Close MP
Deputy Premier

“We are overwhelmed and delighted to have shir

this event with so many locals and interstate guests
After a dazzling response to our inaugural program in
2021, we were thrilled to present an expanded program

of experiences, installations, and performances in 2022,

showcasing the very best examples of the convergence
of art and technology our city and the world has to offer
right now.”

Rachael Azzopardi and Lee Cumberlidge
Co-Founders and Creative Directors,
Muminate Adelaide
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2022 .o
Results 1'|-4M|\1'|. b, 407

® .
e e Jrtists
e °e° presented
] 1'2 m]"lOn with 44 new commissions
’ attendances from local and overseas
- . . technology and creative
including free and ‘ndustries

ticketed events

S44.8 million e
' i .. attendances
economic activity 264,436 a to regional
generated for the ticlléjets = events
South Australian econom
y SO 19,594 Visitor illtaged(i;n Rebr\.mark,d
nights generated oo

Victor Harbor

9,863

interstate o R
, employment opportunities
a.nd O\IerS?a.S 400/ " generated across tourism, hospitality
ticketed visitors . o Overa and associated industries, equivalent
contributing to TnNcrease to 386 full-time jobs supported
36,460 attendances attendance numbers 91% of attendees visited the 1875 direct llluminate Adelaide
and estimated spend Adelaide CBD specifically to employment opportunities supported
ngc;e:izareorﬂ]mzaotglzy attend lMuminate Adelaide 200 new full-time jobs created
o 1113 ° 97% of visitors said they directly and indirectly throughout the
ﬁlﬂ '3fm“h°n compared to 2021 would be likely to visit South Australian economy
ene ltS tO Adelaide again because
the state of Muminate Adelaide
$22.7 million in economic 93% would recommend
impact/new income.and to visit Adelaide because
Alon i ; of IlMluminate Adelaide
$186 miflionin We"_be]ng umina a Outcomes are derived in consultation with external
outcomes for South Australians research consultant Prof. Barry Burgan, Bond University.
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Program
Highlights

= Official Launch unveiling the full 2022 program.
Thursday 21 April

= Return of FREE outdoor program City Lights
across East, North and West precincts of the CBD
each night across two weeks and three weekends
attracting more than 714,000 attendances. Large
crowds embraced the cold and were delighted
by over 40 installations, events and projections
through the city streets, buildings and laneways.
Friday 15 July - Sunday 31 July

= From celebrated Montreal studio Moment Factory,
the runaway hit of Illuminate Adelaide 2022 Light
Cycles returned to Adelaide Botanic Garden, with
season extended into August to accommodate
audience demand.
Thursday 07 July - Sunday 14 August

» Inside a purpose-built Mluminate Pavilion in
the middle of Rundle Road, Istanbul-based
visionaries and Luminary Artists In Residence,
Ouchhh Studio took audiences on an immersive
journey from the Renaissance masterpieces to the
mysteries of the universe with Wisdom of Al Light.
Wednesday 13 July - Sunday 14 August

Image (above): City Lights, The Pool, Jen Lewin, llluminate Adelaide 2022; photo: Tyr Liang & Xplorer Studio.

Image (opp page, top to bottom):

City Lights, Going Out Bush, Vincent Namatjira, [lluminate Adelaide 2022; photo: Tyr Liang and Xplorer Studio.
Ouchhh Studio Wisdom of Al Light, [lluminate Adelaide 2022; photo: Tyr Liang & Xplorer Studio.

City Lights, Halo, lllumaphonium, Nluminate Adelaide 2022; photo: Tyr Liang & Xplorer Studio.
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Program
Highlights

Returning to Adelaide for the first time in
over a decade, Gorillaz performed to a
sold-out Adelaide Entertainment Centre
in a major music concert event.
Thursday 28 July

The inaugural construction of Adelaide’s
latest pop-up attraction, Base Camp was
co-presented with Gluttony and featured
food stalls, bars, installations and even an
ice skating rink.

Friday O1 July - Sunday 31 July

Remounting of Light Creatures to illuminate
the wild at Adelaide Zoo after dark with
lanterns, projections and roving puppetry.
Thursday 07 July - Saturday 06 August

The international celebration of cutting
edge experimental and electronic music
returned to its spiritual home in the southern
hemisphere with Unsound Adelaide.

Friday 22 July - Saturday 23 July

Dom Polski Centre was transformed into
KLASSIK underground: an up-close and
immersive concert series combining
classical music with live visuals from
leading Australian artists.

Friday 15 July - Sunday 17 July

Presenting of regional satellite events in
Renmark (In Depth), Mount Gambier (Digital
Garden) and Victor Harbor (Harbor Lights).
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IMuminate Adelaide’s marketing and
communications strategy continued its 3
focus from 2021 to cement llluminate (58 M a r ket] n g
Adelaide as a major feature of South [~ Rea C h
Australian’s event calendar in the eyes

. of audiences, whilst continuing to build -

a national profile for Australia’s newest
winter attraction.

W - Continuing data acquisition and audience
£ # j"ﬁ § \ engagement aims through a dedicated advertising
b ;y_.;‘"‘f A N A mix, the 2022 marketing campaign worked with
A a range of media outlets to re-engage returning
patrons and seek out new audiences.

A

Leveraging on the excitement generated in the event
from 2021 as well as the generous support from our
national media partners, the campaign resulted in

an overwhelmingly positive response in terms of
coverage and market visibility throughout the on

sale period.
<\\ AUDIENCES
J 35-44 yrs
|
i ® 25-34yrs Over 40% of
I @ 45-54yrs attendees brought
/ one child or more

55-64 yrs on their visit to
18-24 yrs Muminate

Adelaide
\ ® 65+yrs

ENGAGEMENT

» 23.4 million+ brand impressions
across social channels
= 4 million+ web page views
= 42,000+ new email sign-ups
(71,000+ subscribers in total)
= 59,000+ Facebook and Instagram followers

MEDIA VALUE

= $1.8 Million+ advertising campaign with key mast-
heads across print, digital, TV, radio and outdoor
» 68 Million+ estimated audience reach

2 N . Zoe Bettison MP
Image: City Lights, Impulse, Lateral Office 4 \ * . . = $29 Million+ media coverage (AVE) from
and CS Design, llluminate Adelaide 2022; %"‘\\ . - " Minister for 1,400+ pieces of coverage
photo: Tyr Liang & Xplorer Studio. N ‘ - - - TOU rism ’
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Audiences from all countries, Tad ."Q..._ de
cultures and backgrounds* > -
were invited to experlence ; . e e ’\

the city-wide spectacle of ()

IMuminate Adelaide, 1 P
| ‘ _
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» Michael Andrewartha
L5 Director of
o) ! East End Cellars
"N
ey Y

Image: Light Creatures, llluminate Adelaide 2022;
photo: Frankie The Creative.

Audience

Segmentation

Findings from 2022 suggest that llluminate
Adelaide audiences aligned with the following
Roy Morgan Helix Personas profiles:

Google Analytics was used to track website
traffic. Findings from 2022 saw an evenly divided
% across a broad range of Affinity Categories,
showing a diversity in audience behaviour,
interests and lifestyle insights:

LEADING LIFESTYLE

Mid-life and older households, focused
on success, career and family. These
audiences are big spenders, enjoy
culture and living to the max.

METROTECHS

Trend and tech focused young singles and
couples. They are committed experience
seekers, willing to spend big and thrive on
being out in the world.

ASPIRATIONALS

Young families, singles or couples. They are the
Leading Lifestyle and Metrotechs of tomorrow
and share the same ambition and love of
technology and experience, but with slightly
less disposable income to achieve this.

DOING FINE

A mix of household types, happily making their
way through life and valuing simple pleasures.
This audience engaged heavily in [lluminate
Adelaide’s ticketed programs with price
sensitivities not playing a major issue.

MUSIC JUNKIES

While music audiences sit outside the
traditional Helix Personas, Music Junkies were
seen to be highly represented as an audience
segment that crossed demographicsin 2022.
While they differ in age and background, they
are active live performance attendees and
regularly use technology and online platforms
to discover new music without being beholden
to a specific genre or style.

Food & Dining/Cooking Enthusiasts/30 Minute Chefs
Media & Entertainment/TV Lovers

Lifestyles & Hobbies/Green Living Enthusiasts
Shoppers/Value Shoppers

Lifestyle & Hobbies/ Family-Focused

News & Politics/Avid News Readers

Media & Entertainment/Movie Lovers

Lifestyles & Hobbies/Fashionistas

Beauty & Wellness/Beauty Mavens

Media & Entertainment/Book Lovers




Skating on
thEche

Micaola Stark and Ned Heath at Adelaide Botanic Garden's Paim H
Inset, A glant panda. part of the vibrant menagerie of Light Creat

Oliver Brown
Co-Founder and CEO of
The Big Easy Group and Adelaide
Economic Development
Agency Board
Member

VIPS RUGGED UP IN COSY COATS, BLANKET CHECKS . TN, — : —

AND FABULOUS FAUX FUR FOR ILLUMINATE
ADELAIDE S OPENING NIGHT EVENT AT BASE CAMP

ANTIMO IANNELLA

which has expanded after a Col

it st year.
ADELAIDE'S winter gloom will lift Co-founders Rachael Azzopard
as organisers flick the switchonthe  and Lee Cumberlidge said 150
second llluminate Festival teday. interactive installations, immersive
More than half a millicn people exhibitions and performances
are expected to converge on the would take over Adelaide this
city throughout July for the feastof  month, while anew entertainment  festi
zone, Base Camp, in VictoriaSquare  Studio

light, art, sound and technology,

NzE:v% CHELSEA CAREY

Last judgment.
1541, in Wisdom of =
Al ight: another =

instalation s
from the extibition

ART IFICIAL
INTELLIGENCE
ON SHOW

hen particles collide

When paintings by Da Vinci,
Michelangelo and Raphael meet
artificial intelligence the visual results
are astounding, writes Imogen Reid

Leading lights
Kerrle Mccallum [ Editor-in-Chief
With Vivid Sydney wrappedfor

collected data - 15 billion
brushstrokes from 20,000 Italian
artworks - which were then fed into

“Wisdom of Al Ligl
example of artand te
together to create an
unlike any,” lluminat)

IN a stroke of genius, paintings by
enaissance artists are being re-
imagined in Wisdom of Al Light, the
iece of lllumi Adelaide. anartificial intelligence system to

N\ IT'S the must-have treasure for any facades of Sir Keith Murdoch said. g )
\  theyeor,the boton for dozzling  fun destination. House, home of The Advertiser, the “We invite everyone to Thermukhemcey sxpesionce; “learn” how to paint ike the ',:;"m:’;’:;ﬁf‘;:
M b And this year's spectacular City Adelaide Town Hall, Art Gallery and immerse themselves into this making its Australian Renalssance artists.
light shows has now passedto i _ " i premiere at the festival, is the vision need to comeand ex|
9 P Ughtsby llumirste festhal s e, Lt I o Y i fistanbul-based Ouchih Studio As aresult theiconic paintings Wisdom of Al Ligh
ourfriendsin South Australio very own, life-size snowdome - Adelaide's free City Lights festival, and celebrate innovation, art, 66 il pmmed in the space transform. Tuesday to Sunday
J ourinendsinsout AUSIOtO. - o olere with ashining | Love The artworks have been created light, music and technology here n S inan particles disperse to create s g
Hluminate Adelaide is onuntil Adelaide sign. by artists from Australia and all South Australia.” We h h purpose-| images le.com
o At ik The 9m-tall installation - by over the world. llluminate Adelaide runs from ‘e have the pavilion with 2 9m-high ceiling on which have never existed before.
July 3tandfectures 0 Cly-wide  franch artist Jacques Rival - has This ity spectac ofar Friday until July 31and features an ‘same mindset as Rundle Rdin the East End. Thase then morph nto another
spectacle of ant, music, lightand plenty of winter  beenbuiltaround the statueof Sir  light. sound extensive progr did 500 years There, famous artworks by wellknown artwork and the cycle
S d Vet e b 7 g Thomas Elder outside the not-to-4 mlsswemw:umunus to return of the popular Light Cycles ago but we are using “ L doda Vinci, nd also other
magic. There are lcads of free and ticketed University of Adelaide on North shine a light on South Australia inthe Botanic Gardens. data as paint and Raphael will be the h 25 schenoeand
svents \ i Terrace. through a whole new serfes of Freepublic transport is algorithms as our oor, walls and ceiling to form a 3D Itall happens to an evocative score
events available for the whole family, including It's one ofmore than 40 public immersive installations. artworks available to the CBD on each brush vty
and large-scale activations,” Saturday evening of City Lights. But there’s a twist, Ouchhh Studio by legendary classical composer

aperformance by the Gorilloz. installations - including on the EieO e

Tourism Minister Zoe Bettison

Editorial
Coverage

Publicity was led by two State and
Interstate powerhouses, Sassafras PR,
a South Australian preeminent lifestyle
and entertainment PR firm and TS
Publicity, Melbourne based Tatia Sloley
and Mary Thompson, who delivered a
broad spectrum of editorial coverage
from around the country.

Across print, digital, TV and radio, over 1400 pieces

of Muminate Adelaide related coverage were recorded
at an editorial value of $29 Million+ (from January 2022
to August 2022).

Print mastheads included: The Advertiser, The Sunday
Mail, The Australian, The Age, The Herald Sun, The
Monthly, The Sydney Morning Herald, The Saturday
Paper, SALife, CityMag, Limelight Magazine, Australian
Financial Review, Australian Geographic, Take 5,
Scenestr Magazine, samotor and Australian
Community Media.

Television channels included: Nine Network, Channel
Seven, ABC, Network 10 and SBS.

Radio stations included: SAFM, Triple M, ABC Adelaide
and Radio National, MIX FM, Power FM and Radio 5AA.

Online mastheads included: Adelaide NOW, The
Australian, The Saturday Paper, ABC Online, Adelady,
Glam Adelaide, InDaily, Play and Go Adelaide, Kids

in Adelaide, Herald Sun, Daily Telegraph, Geelong
Advertiser, The Mercury, Gold Coast Bulletin, NT News,

Courier Mail, The West Australian, ArtsHub, Broadsheet,

Limelight, Concrete Playground, Australian Traveller,

Australian Arts Review, Time Out Melbourne, Urban List,

RUSSH, Beat, Forte, HiFi Way, Amplify, Art Almanac,
Arts Guide Australia, FilmlInk, Tone Deaf and Scenestr.
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“For a whlle now
Tasmania’s Dark Mofo
held the crownaé

the country’s most

innovative, challengmg
and engrossm | winter

festival. Not anymore.”.

Matt Deighton |
. The Advertiser '

Image: Light Cycles by Moment Factory, llluminate
Adelaide 2022; photo: Tyr Liang & Xplorer Studio.

“South Australia’s capital
is no longer just a “city
of churches”. llluminate
Adelaide reflects its
transformation into

a modern, ground-

breaking destination.”

Michael Bailey
Australian Financial Review
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Thank You

_ _ : | T Heartfelt thanks to the visionary organisations who
generously help bring IMluminate Adelaide to light.

Principal Partner

m Government of South Australia

ADEI.AIDE v et =} South Australian Tourism Commission

| fia} Z- SOUTH AUSTRALIA
\ ' Ij-*l‘ e . .
| 4

Other Government Partners

*
4 C Government of South Australia ‘ . Adelaide o
- - ! Arts South Australia and Economic . C ITY O F
S a . °
Australian Government 2>/ Department for Infrastructure . I Rez‘::’pme"t ° ADELAIDE
RISE Fund and Transport 9 y

Restart Investment to
Sustain and Expand (RISE) Fund
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Image: Unsound Adelaide, llluminate Adelaide 2022;
photo: Jack Fenby. »
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